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Kenneth P. Manning
Chairman, President and Chief Executive Officer
Sensient Technologies Corporation

A Completely New Company

Today, Sensient Technologies Corporation is a completely new Company with entirely new 

products. Its transformation into a leading multinational specialty products Company was the 

result of a well-defined strategy to enter high-margin, fast-growing markets around the world.

New Leadership 

In 1987, Kenneth P. Manning joined the Company as Group Vice President. Mr. Manning 

had previously served for 14 years as an executive of the W.R. Grace Company, ending his 

tenure there as President and CEO of one of W.R. Grace’s subsidiaries. He holds a B.S. in 

Mechanical Engineering from Rensselaer Polytechnic Institute and an MBA in Operations 

Research from American University. Mr. Manning honed his leadership skills as an officer 

in the U.S. Navy, serving on active duty from 1963 to 1967. He retired from the U.S. Naval 

Reserve in 1995 with the rank of Rear Admiral.

Mr. Manning advanced quickly at what was then Universal Foods. In 1989, he became 	

Executive Vice President and was elected to the Board of Directors. He was named 

President in 1992 and elected Chief Executive Officer in 1996. The following year, he

became Chairman of the Board.

Instituting a Strategy for Growth

During his first years with Universal Foods, Mr. Manning recognized that large-scale 

changes were needed for the Company to survive and grow. He determined that the 

Company could succeed by building on its proprietary technologies and core expertise 

in color, flavor and fragrance systems. He launched an aggressive acquisition program 

in 1996 to add new technologies and reach new global markets. The Company was 

organized into two main units, the Color Group and the Flavors & Fragrances Group. 

A third unit, the Asia Pacific Group, serves customers in Australia and Southeast Asia.
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FLAVORS AND FRAGRANCES GROUP

In 2001, Sensient divested the last of its commodity food businesses. Today, the Company 

serves food and non-food manufacturers by developing and supplying advanced, technology-

based products used in world-leading consumer brands.

A New Business with Rapid Growth

The Company took its first significant step into the Flavors business with the 1986 purchase

of Universal Group, Limited. Under the leadership of Kenneth P. Manning, Sensient

rapidly expanded the capabilities, revenues and geographic reach of this business through 

strategic acquisition and facilities investment. 

The Company added aroma chemical and fragrance technologies and capabilities in 1994

with the acquisition of a firm in Granada, Spain. Other acquisitions broadened the Company’s 

product offerings and added new technologies. In twenty years, what had been only a small

contributor to the Company’s bottom line has grown into a business with annual revenues 

of $730 million.

Technologies that Deliver Sensory Experiences

The Flavors & Fragrances Group is located in Indianapolis, Indiana, U.S.A., and includes 

operations in 15 nations. At state-of-the art facilities in Europe, Asia and the United States, 

Sensient’s scientists partner with customers in the development, testing and manufacturing 

of unique flavor and fragrance systems that enable consumer products to stand out in 

competitive markets. In recent years, Sensient has developed new extraction technologies, 

savory flavor systems and encapsulation technologies that provide exceptional sensory 

experiences. Sensient now has the technical capabilities, production capacity and geographic 

presence to serve fast-growing emerging markets in every corner of the globe.

Flavors & Fragrances Group

Indianapolis, Indiana, U.S.A.
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Color Group

The Company’s Color Group uses advanced proprietary technologies to develop synthetic 

and natural color systems for food and non-food manufacturers around the world.

Building on Strengths in Color Purification

In 1984, the Company entered the specialty color business for foods with the acquisition 

of Warner-Jenkinson. This business brought new products and purification technologies 

to Universal Foods, but for several years, Company leaders failed to leverage these assets 

to their fullest extent.

When Kenneth P. Manning became the strategic leader of the Company, he recognized 

that new growth could be generated by building on core strengths in color purification 

technology. He also saw opportunities for rapid growth in several markets beyond the 

Company’s traditional food and beverage business.

Entering Fast-Growing Markets

In just a few years, the Company dramatically extended its reach into fast-growing high-

margin markets for color technologies. Today, the Color Group develops and produces 

color systems for use in the manufacturing of cosmetics, pharmaceuticals, personal care 

and household products, and inkjet ink and laser printers. The Company continues to 

bring innovation to the food and beverage industry with high-performance synthetic 

and natural color systems.

The Color Group now operates from more than 20 locations around the world, in 

established and emerging markets in the Americas, Europe and Africa. In just a decade, 

what had been only a small operation has grown into a business with annual revenues 	

now exceeding $350 million.

Color Group

St. Louis, Missouri, U.S.A.
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Asia Pacific Group

The Asia Pacific Group develops, produces and supplies color, flavor and fragrance systems 

that enable manufacturers to meet the regional preferences of consumers in Australia,  

New Zealand, India and Southeast Asia.

Serving a Dynamic Region

In 1996, Kenneth P. Manning launched a new strategy for the Company that emphasized 

technology-based products with global markets. That year, the Company established 

the Asia Pacific Group to catalyze its business in the established and emerging markets 	

of the region. The versatility of the Asia Pacific Group makes Sensient both a dependable 

supplier of consistently high-quality product systems and an innovative partner in new 

product development.

Local Expertise, Global Resources

The smallest of the Company’s Groups, the Asia Pacific Group offers Sensient’s full range 

of color, flavor and fragrance products developed at locations all around the world. At 	

the same time, in-country technical teams enable Sensient to develop customized product 	

systems that meet local preferences. Technical personnel in the region also benefit from 

access to the results of R&D conducted at Sensient labs in North America and Europe.

The Asia Pacific Group includes manufacturing plants in Australia, New Zealand and 

the Philippines, as well as facilities in India, Indonesia, Singapore and Thailand. In 2005, 

operations in China, Japan and Korea became part of the Flavors & Fragrances Group.

Asia Pacific Group

Melbourne, Australia
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A Strategy of Acquisition

The Company’s strategy to enter fast-growing markets with global reach required an 

aggressive acquisition program. Kenneth P. Manning led an acquisition team that searched 

the globe for companies that offered new products, technologies and opportunities for 

growth. Since 1997, Mr. Manning has personally overseen all acquisition negotiations.

The acquisition program significantly expanded the Company’s position as a developer 

and manufacturer of advanced color, flavor and fragrance systems.

As part of its growth strategy, the Company divested the last of its commodity food businesses. 

On February 23, 2001, the Company completed the sale of Red Star Yeast, the former flagship 

business. Today, all that remains of the old Universal Foods Corporation is the capital that 

was redirected into acquisitions that transformed the Company.

Acquisitions Since 1997

Formulabs Iberica	 Spain, August 2003

Kyowa Koryo Kagaku 
Kabushiki Kaisho 	 Japan, March 2003

Cardre	 United States, September 2002

ECS	 Switzerland, March 2002

C. Melchers 	 Germany, March 2002

SynTec 	 Germany, January 2002

Crompton Colors 	 United States, December 2001

Formulabs 	 United States, November 2001

Dr. Marcus 	 Germany, January 2000

Monarch 	 United States, January 2000

Fornaciari 	 Italy, July 1999

Pointing 	 United Kingdom, April 1999

Quimica 	 Peru, January 1999

LCW	 France, January 1999

Reggiana 	 Italy, September 1998

Sundi 	 Germany, May 1998

DC Flavours 	 United Kingdom, April 1998

Arancia 	 Mexico, January 1998

Pyosa 	 Mexico, September 1997

Tricon Colors	 United States, January 1997
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A New Name and Global Brand

On November 6, 2000, the Company formerly known as Universal Foods Corporation 

announced a new name that communicated its transformation: Sensient Technologies 

Corporation.

Transformation to Sensient

The name Sensient Technologies Corporation communicates the essence of the Company’s 

products and services. Sensient enhances the SENSory experience of its customers’ 

products by using state-of-the art scIEnce to develop advanced ingredieNT systems. 

The Company leverages its proprietary TECHNOLOGIES to create new products and 

customized systems for leading manufacturers of thousands of consumer products. 

Sensient’s products impact four of the five senses: sight, scent, taste and touch.

A Unified Brand

Before the Company adopted the name Sensient Technologies Corporation, its businesses 

operated under several unrelated names such as Rogers Foods, Universal Flavors and 

Warner-Jenkinson. As part of the Company’s transformation, Sensient’s leadership launched 

a program that brought current and newly acquired businesses together under a strong 

unified brand.

Today, the Sensient name links all of the Company’s international operations. Company 

personnel who collectively speak the world’s major languages are committed to working 

together under the Sensient brand. The single name increases Sensient’s visibility in new 

markets and expresses the Company’s global reach to large multinational customers.
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Sensient on Wall Street

Sensient Technologies Corporation Chairman, 

President and CEO Kenneth P. Manning 

announced the Company’s new name on 

Wall Street at the New York Stock Exchange. 

On November 6, 2000, the Company’s stock 

ticker symbol changed from UFC to SXT.

The Company’s stock has traded on the 

NYSE for more than three decades and 	

has paid an uninterrupted quarterly cash 

dividend since public trading commenced 

in 1962. Every business day, Wall Street 

measures Sensient’s performance. Sensient’s 

leadership is committed to taking well-

planned strategic actions that continue to 

build value for the Company’s shareholders.

Sensient trades on the 

New York Stock Exchange.
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A New GLOBAL COMPANY

When the Company marked its 100th anniversary in 1982, it was a domestic food 

business with insignificant revenue from international sales. Twenty-five years later, 

Sensient is a billion-dollar global Company with facilities on six continents. The 

Company’s unique corporate culture enables it to meet regional demands in any market.

Color Group

St. Louis, Missouri, U.S.A.

Escondido, California, U.S.A.

South Plainfield, New Jersey, 

  U.S.A. (2)

Kingston, Ontario, Canada

Lerma, Mexico

Tijuana, Mexico

Buenos Aires, Argentina

São Paulo, Brazil

Prague, Czech Republic

Paris, France (2)

Hamburg, Germany

Leipzig, Germany

Budapest, Hungary

Reggio Emilia, Italy

Warsaw, Poland

Oradea, Romania

Zenta, Serbia

Lausanne, Switzerland

King’s Lynn, U.K.

Johannesburg, South Africa

Flavors & Fragrances Group

Indianapolis, Indiana, U.S.A.

Greenfield, California, U.S.A.

Livingston, California, U.S.A. (2)

Turlock, California, U.S.A.

Amboy, Illinois, U.S.A.

Harbor Beach, Michigan, U.S.A.

Juneau, Wisconsin, U.S.A.

Delta, British Columbia, Canada

Cornwall, Ontario, Canada

Mississauga, Ontario, Canada (2)

Rexdale, Ontario, Canada

Tara, Ontario, Canada

Celaya, Mexico

Mexico City, Mexico (2)

São Paulo, Brazil

San José, Costa Rica

Brussels, Belgium

Heverlee, Belgium

Marchais, France

Strasbourg, France

Bremen, Germany

Milan, Italy

Elburg, Netherlands

Naarden, Netherlands

Barcelona, Spain

Granada, Spain

Kristianstad, Sweden

Milton Keyes (Bletchley), U.K.

Ceredigion (Felinfach), U.K.

Beijing, China

Guangzhou, China

Hong Kong, China

Qingdao, China

Shanghai, China

Hitachi, Japan

Tokyo, Japan

Seoul, South Korea

Asia Pacific Group

Melbourne, Australia

Sydney, Australia

Mumbai, India

Jakarta, Indonesia

Auckland, New Zealand

Manila, Philippines

Bangkok, Thailand

Singapore

Bremen, Germany (top) 

Guangzhou, China

Auckland, New Zealand

Paris, France

Budapest, Hungary

Tokyo, Japan

Granada, Spain

World Headquarters

Milwaukee, Wisconsin, U.S.A.

a
 n

e
w

 g
l

o
b

a
l

 c
o

m
p

a
n

y

Naarden, Netherlands

Cornwall, Ontario, Canada
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FLAVOR SYSTEMS

Sensient uses advanced, proprietary technologies to develop customized flavor systems  

that enable food and beverage manufacturers to succeed in highly competitive markets.

A Growing Global Demand for Prepared Foods

Countries around the world are increasingly accessing the global marketplace. 

Demographic shifts and the rise of a new middle class in emerging markets together 	

create an increasing demand for processed and prepared foods. Sensient has a strong 	

local presence in established and emerging markets, which enables the Company to 

develop and supply high-performance flavor systems that match regional tastes. China, 

Latin America and Central Europe offer especially promising growth opportunities 	

for Sensient’s flavor systems.

Superior Products, Technologies and Services

Sensient has achieved its status as a leading international supplier of flavor systems 

because of the Company’s unique combination of product depth, technical expertise

and product development services. At research and development facilities in the 

U.S.A., Europe and Asia, Sensient’s flavorists and application engineers partner with 

customers to create, test and manufacture samples of new flavor systems. Capabilities 

in dairy, beverage, dehydrated, confectionery and savory flavor systems enable the 

Company to serve a wide range of customers, including fast food chains, food service 

companies and snack food manufacturers.

Extraction chemistry expertise 

delivers superior flavor systems.
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Extraction Technologies

Sensient engineers have developed enhanced extraction technologies that provide highly 

concentrated flavors. These technologies help customers control manufacturing costs and 

improve product performance by providing stronger, fresher flavors. The Company is now 

leveraging this technology to develop functional formulations that add vitamins, minerals 

and healthy extracts to a range of beverages.

Savory Flavors

One of the greatest challenges in food manufacturing is providing high-quality finishing 

flavors to savory foods. Sensient has developed a line of specialized savory flavor systems 

that deliver superior flavor fidelity and thermal stability. The Company’s expertise in 

reaction flavors, top note creation and flavor delivery systems enables our customers to 

manufacture market-leading soups, sauces and prepared foods.
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Advanced Color SYSTEMS 

for Food and Beverage

Sensient is the leading global developer and manufacturer of natural and synthetic color 

systems used in food and beverage manufacturing. The Company plays a critical role in new 

product development for many of the largest consumer product manufacturers in the world. 

Expertise Sought Around the World

Sensient provides customers with the greatest product depth of any color manufacturer 

operating today. We have established research labs and pilot plants in locations around 

the world where regional and multinational customers can access Sensient technical 

experts. Manufacturers in fast-growing emerging markets seek Sensient’s product 

development expertise and often as a result become high-volume ongoing customers. 

Traditional, small-batch products can now be successfully mass produced by utilizing 

the Company’s natural and synthetic color systems.

Value-Added, Technology-Based Products

Sensient emphasizes value-added, technology-based color systems in its food and beverage

color business. The Company’s sophisticated products enable customers to stand out in 

the marketplace while improving margins for Sensient. Recently developed products 

include allergen-free natural colors, emulsions that provide color stability in acidic 

conditions, and a new line of non-migrating natural food colors. Sensient drew on 

expertise in pigment dispersions and emulsion technology to develop this line, which 

provides bright, distinct colors in seafood products, layered yogurts and desserts.

Pilot plants speed new 

product development.
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Organic Color Systems

Consumer demand is driving rapid growth in the organic food segment. Sensient developed

an organic color product line to enable customers to comply with organic guidelines 

while benefiting from a high-performance color system. The Company uses sophisticated 

extraction and purification technologies to produce a wide range of natural and organic 

colors for use in dairy, beverages, snacks and baked goods.

Food-Grade Inkjet Inks

Sensient develops new products through the innovative combination of core capabilities 

and technologies. Chemical and process engineers specializing in food color and inkjet 

ink systems recently worked together to develop food-grade inkjet inks. This highly purified 

color system enables manufacturers of snack foods and baked goods to print images and 

writing on their products.
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COSMETIC TECHNOLOGIES

Sensient’s high-margin global cosmetics business offers substantial growth opportunities in 

new and emerging markets.

A Fast-Growing Global Business

The Company began its significant expansion into the fast-growing global market for 

cosmetic formulations with the 1999 acquisition of Les Colorants Wackherr in Paris, France. 

This business added new color capabilities to the Company’s technology portfolio and 

complemented fragrances and aroma chemicals produced at the Granada, Spain, facility. 

In 2002, Sensient extended its cosmetic products line with an additional acquisition. This 

line of business has grown rapidly in the last decade and delivered consistently strong 

margins. An increasing demand for beauty products in emerging markets, notably China 

and Latin America, promises new sources of revenue for high-performance 

cosmetic systems well into the future.

State-of-the-Art Technology

Today, Sensient Cosmetic Technologies is the world’s leading developer, manufacturer 

and marketer of high-purity color and chemical systems for the cosmetics industry. 

The Company’s expertise in pigment dispersions, surface treatment technology, natural 

and synthetic color development, and fragrance formulations makes Sensient the supplier 

of choice for manufacturers of the world’s leading cosmetics brands.

Sensient develops, tests and manufactures new cosmetic products primarily at facilities 

in Paris, France, and South Plainfield, New Jersey. The Company also works directly with 

cosmetics manufacturers at Sensient facilities in Brazil, Mexico, Poland, South Africa 	

and the United Kingdom, as well as through offices located in the Asia Pacific region.

A strong R&D program 

creates innovative products 

for cosmetic manufacturers.
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Unipure Color Line™

Introduced in 2004, Sensient’s Unipure Color Line™ includes organic and mineral 

pigments and purified lakes that provide exceptional stability, clarity and consistency 

to color systems used in the manufacture of lipstick, foundation and blush. These 

multinational products meet regulatory guidelines in markets around the world.
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PHARMACEUTICAL Color AND 

COATING TECHNOLOGIES

Sensient has leveraged its expertise in highly purified color systems to build a world-leading

pharmaceutical color and coating business. The Company’s pharmaceutical unit develops 

and supplies customized systems for manufacturers of prescription and over-the-counter 

medications, nutritional supplements and other health-related products.

Exceptional Products and State-of-the-Art R&D

Sensient has established several lines of high-performance color and coating systems 

for pharmaceutical manufacturing and maintains exceptional R&D facilities to develop 

new products. The Company’s aqueous colors and pigment dispersions provide uniform 

consistency in high-volume manufacturing. Proprietary coating technologies, including

Spectrablend™, Spectrafilm™, Spectracoat™ and Spectraspray™, can be used in a variety 

of manufacturing processes to produce exceptional end products. At R&D facilities around 

the world, Sensient works closely with customers to improve and extend current offerings 

and develop entirely new products.

Expertise to Meet International Safety Guidelines

Pharmaceutical manufacturing requires strict quality control, established by industry 

guidelines and government regulation. In addition, developing countries such as China 	

are updating regulations and manufacturing practices to conform to international safety 

and quality standards. Sensient has extensive experience in developing pharmaceutical 

systems that comply with regulations in the European Union, Japan, the U.S. and elsewhere 

around the world. This expertise is highly valued by current customers and enables 

Sensient to win new customers in emerging markets.

 
Sensient offers a variety 

of coating systems for 

pharmaceuticals.
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Advanced Coating Applications

Sensient manufactures a range of sophisticated pharmaceutical coating systems that 

enhance the appearance and shelf life of capsules and tablets. Based on patented polymer 

film technology, the Company’s Spectrablend™ line enables customers to apply long-lasting, 

moisture-resistant clear and pigmented coatings to their products. Another product line, 

SensiPearl™, delivers a lustrous finish to tablets and improves manufacturing efficiencies.

Combined Flavor and Color Systems

The Company combines flavor and certified color technologies in systems employed by 

manufacturers of tablets and syrups. Sensient’s expertise in synthetic and natural colors

and flavors—as well as flavor-masking compounds—enables the Company to provide 

multi-sensory products that improve the taste, aroma and appearance of medications, 

vitamins and other health-related products.
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High-Performance Inkjet AND Specialty Inks

In less than a decade, Sensient has built a substantial global business in inkjet and specialty 

inks. This market continues to grow rapidly as consumers in emerging markets gain access 

to digital technologies.

An Era of Digital Printing

Offices and households around the world are now printing documents and photographs 

using increasingly accessible digital technology. Sensient provides a wide range of inkjet 

ink systems that are used by industry-leading manufacturers of consumer and commercial 

inkjet ink printers. The Company’s products are used in desktop printing, photographic 

printing and wide-format printing for commercial applications. The Company also develops

specialty inks and colors for printing on paper products, leather, textiles and other 

industrial materials.

Technical Expertise

Inkjet and specialty ink development and manufacturing require expertise in chemical 

purification, filtration, compounding, oxidation, quality control and many other technical 

disciplines. At R&D labs around the world, Sensient scientists assist customers with new 

product development as well as with enhancing and extending customer-proprietary inks. 

The Company’s state-of-the-art facilities enable rapid pilot production and rigorous quality 

testing. In the end, Sensient provides a broad range of valuable technical services that 

cannot be matched in the industry.

Sensient develops inkjet inks 

specifically formulated for 
photographic applications.
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Inkjet and Specialty Inks for Textiles

Sensient has developed and refined a range of inkjet and specialty ink products for use 

in printing on textile products such as upholstery, banners, industrial fabrics and apparel. 

The Company’s high-performance pigment dispersions provide brilliant and durable 

colors that are lightfast and water resistant. Inkjets for textiles enable customers to rapidly 

customize fabrics, reduce waste and improve inventory control.

Self-Dispersing Pigments

Sensient’s expertise in oxidation, ultrapurification and chemical synthesis has led to the 

development of proprietary innovations in self-dispersed black pigments. The Company’s 

latest carbon black pigment system outperforms older ink technologies by providing better

stability, smaller particle size and enhanced functionality. This pigment is self-dispersing 

and does not require the costly additives needed in other inkjet ink products.
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Display Imaging Chemicals

Sensient develops and supplies a range of specialty chemical systems, including organic chemicals 

used in digital imaging. These technologically sophisticated chemical systems are used in research 

and manufacturing by some of the world’s leading consumer electronics manufacturers.

Chemical Engineering Expertise

Sensient produces more than 200 chemical systems used in the manufacture of laser 

printers, photocopiers, flat panel displays and digital devices. Chemical engineers working 

at Sensient’s facility in the heart of industrial Germany produce complex color chemicals 

called organic light emitting diodes, which are used in fourth-generation flat panel display 

technology. Sensient manufactures and supplies host and building block materials for 

OLED synthesis as well. The Company also develops chemical systems that generate and 

transport electrical charges used in the transfer of pigmented toner from printing drums 

to paper.

Developing New Products through Technology Transfer

Following an intensive period of acquisition from 1997 to 2003, Sensient has focused on 

expanding its business by leveraging core competencies to develop new products. The 

Company’s digital imaging unit offers expertise in chemical engineering and nanotechnology 

manufacturing processes. These capabilities are now being combined to develop an 

array of new coating technologies with potential use by the automotive, building materials 

and plastics industries. 

Organic chemistry research is 

conducted at Sensient’s facility 

in Leipzig, Germany.
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Organic Photo Conductors

Sensient uses proprietary technologies to produce highly purified digital imaging chemicals 

called organic photo conductors (OPCs). These unique compounds generate and transfer 

electrical charges, which are central to the operations of color and black-and-white laser 

printers and photocopiers. Sensient scientists recently improved the electronic mobility 	

of OPC chemicals to increase the printing rate of high-speed copiers and printers.

Coating Systems for Polymer Surfaces

Sensient is combining organic chemistry and application technology to create nano-coating 

systems for polymer surfaces. Developed with a sol-gel chemical process, these coating 

systems provide outstanding bonding and wetting properties. Sensient’s coating technology 

can be used in the manufacture of a wide range of products, including automotive parts 

and mobile phones.
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Aroma Chemical and Fragrance Systems

Sensient transforms high-quality raw materials into value-added aroma chemicals, essential 

oils and fragrance compounds that are found in thousands of consumer products worldwide. 

Fragrances for a Growing Global Market

Technical experts and perfumers at Sensient facilities in Europe, the United States, Latin

America and Asia work closely with customers to develop customized products that match

the preferences of regional and national markets. The Company’s scientists conduct on-

going research to synthesize new aromatic products and develop new process technologies.

Favorable results are rapidly shared with other Sensient sites so that new products can 

be brought to marketplaces in every region.

Advanced Technology and Testing

Fragrance compound development and manufacturing require scientific expertise, 

sophisticated equipment and precision operations. Sensient has made strategic 

investments in facilities to refine and automate production. The Company’s computerized 

compounding processes and analytical technology enable Sensient to provide consistent, 

high-quality aroma chemicals and fragrance compounds to customers all around the 

world. These advanced technologies also provide manufacturing efficiencies that improve 

the Company’s margins and help customers control costs.

Sensient’s facility in Granada, 

Spain, produces world-leading 

aroma chemicals.
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Functional Fragrance Compounds

Sensient specializes in developing sophisticated fragrance compounds used in household,

fabric and personal care products. These functional fragrances are found in leading 

consumer brands that are used every day by millions of people all over the world. Sensient 

customizes fragrance systems with state-of-the-art compounding technology, and often 

matches fragrance and color technologies into a single system that streamlines manufacturing.

Fine Fragrances

Sensient develops and supplies higher-margin fragrance compounds used by marketers 

of alcohol-based fine fragrances such as cologne and perfume. New products are rigorously 

evaluated using a range of precision testing methods. The Company’s sales and marketing 

personnel provide expert guidance on emerging consumer trends to help manufacturers 

excel in highly competitive markets.
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Strategic Investments

Since 2004, Sensient has invested more than 

$200 million in capital improvements and 

R&D. The Company’s global network of labs, 

pilot plants and full-scale manufacturing 

facilities provides customers with results 

that cannot be matched by competitors.

Facilities Improvement for
Greater Efficiency

Sensient’s investments have made the 

Company more efficient, which benefits 

customers and the balance sheet. Highly 

automated equipment and a sophisticated 

facilities management model enable 

Sensient to produce high-performance 

products consistently and efficiently. In 

the end, strategic investments improve 

product quality and service, which 

strengthens ties with current customers 

and attracts new business.

Investments in Personnel

The strength of Sensient’s personnel 

is another contributing factor to the 

Company’s success. From top to bottom, 

Sensient has built a unique corporate 	

culture that is competitive, innovative 	

and global. Investments in recruitment 	

and employee education are paying off 	

in the form of a well-trained, motivated 

sales force that identifies opportunities 	

in markets around the world.

Sensient operates 30 R&D 

centers around the world.
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Product Extensions and New Lines

Sensient partners with key customers to 

help them extend their established brands 

and create entirely new products. The 

Company also independently develops 

innovative product systems that offer 

customers an advantage in the marketplace 

or provide new manufacturing efficiencies. 

New product introductions significantly 

outpace the rate of product attrition.

Focus on Product Development

Sensient transformed itself into an entirely 

new Company through an aggressive 

acquisition program conducted from  

1997 to 2003. The Company now achieves 

sustainable growth through new product 

development.

R&D and Technology Transfer

In the last decade, Sensient has substantially 

strengthened its R&D capabilities. Today,	

the Company operates 30 state-of-the-art	

R&D centers around the world. Each facility

conducts unique research and product 

development, and shares its results with 

Sensient scientists in other regions. 

Technology transfer spurs further innovation 

and makes research more efficient.

New products are tested 

at Sensient pilot plants.
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A Cycle of Innovation

In 2006, Sensient offered more than 150 

new products. That number will continue 

to increase into the future.

Dairy Boost™; encapsulated 

nutritional additives for 

functional beverages.

Self-dispersing pigments 

for ink; non-migrating 

color systems.

Covapearl™ cosmetic pigments; 

particle collisions resulting from 

Sensient specialty chemicals.
(Courtesy of CERN)
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New Global Markets

Sensient has built an organization  

that is truly global. The Company’s 

international presence and workforce 

provide the foundation for strategic 

expansion into targeted markets with  

the greatest potential for rapid growth.

Expertise in Expansion

During a decade of acquisition and 

expansion, Sensient refined its ability

to incorporate new locations into 

the Company’s operations and global 

corporate culture. This capability now 

enables Sensient to move rapidly into 	

new markets when opportunities emerge. 

Increased urbanization and rising 

incomes in areas throughout the world 

drive a growing demand for high-	

quality consumer products that rely 	

on Sensient’s formulations and specialty 

chemical systems.

Opportunities in Asia, Central 
Europe and South America

In just a few years, Sensient has entered 

emerging markets with enormous 

potential. The Company has established 

new locations in rapidly developing 

markets in Asia, Central Europe and South 

America. China especially holds enormous 

promise. The Company operates from 

five locations in China and is completing 

expansion of its R&D and manufacturing 

centers in Qingdao and Guangzhou.

Rendering of facility in 

Halton Hills, Ontario, Canada.

 

Rendering of facility in 

Guangzhou, China.
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Financial Highlights

Sensient’s financial performance since its transformation demonstrates that the Company’s 

long-term growth strategy is succeeding.

The Company’s annual revenues have exceeded $1 billion annually since 2004. Since 

2001, the Board has increased the dividend on common stock by 21% to enable shareholders 

to benefit immediately from the Company’s success. In 2006, shareholders’ return on 

investment was 42%.

Sensient has been named to the Dow Jones U.S. Select Dividend Index and has a corporate

governance rating of 99.2% compared to our industry as of May 17, 2007, from the 

Institutional Shareholder Services group (ISS). Sensient’s leadership expects sustained 

global growth in the coming years. The Company’s worldwide presence, exceptional 

technologies and facilities, and ability to develop new products position Sensient for 

future growth.

Revenue per Employee

1991	   $ 123,000

1996	 $168,000

2001	 $237,000

2006	 $307,000

2006 Revenue by Region

Non-U.S. sales as % of total sales equals 58%

Europe  29%

Other  3%

Canada  8%

Latin America  9%

Asia Pacific  9%
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SENSIENT TECHNOLOGIES CORPORATION

BOARD OF DIRECTORS

Kenneth P. Manning
Chairman, President 
and Chief Executive 
Officer
Sensient Technologies 
Corporation

Fergus M. 
Clydesdale, Ph.D.
Distinguished 
Professor and Head 
of the Department 
of Food Science
University of  
Massachusetts,  
Amherst

James A.D. Croft
Chairman
Bartlodge Limited

Peter M. Salmon
President
International Food 
Network, Inc.

William V. Hickey
President and Chief 
Executive Officer
Sealed Air Corporation

Elaine R. Wedral, 
Ph.D.
Retired, President
Nestle’s Research and 
Development
Worldwide Food 
Service Systems

Essie Whitelaw
Senior Vice President 
of Private Sector 
Claims Administration
Wisconsin Physician 
Services

Hank Brown
President
University of Colorado
U.S. Senator 
1990–1996
U.S. Representative
1980–1990

Color Group	 2006

Revenue	 $350.2 million

Operating Income	 $59.4 million

Revenue by Product Line

Food & Beverage Colors	 57%

Cosmetics	 19%

Inkjet and Specialty Inks and Colors	 11%

Other Technical Colors	 9%

Pharmaceuticals	 4%

Market Position

Food & Beverage	 # 1

Cosmetics	 # 1

Pharmaceuticals	 #2

Flavors & Fragrances Group                    2006

Revenue	 $733.4 million

Operating Income	 $104.5 million

Revenue by Product Line

Dehydrated Flavors	 27%

Dairy Flavors	 21%

Savory Flavors	 17%

Beverage Flavors	 12%

Other Flavors	 9%

Fragrances	 9%

Confectionery & Bakery Flavors	 5%

Market Position

Flavor (Worldwide)	 #3

Flavor (North America)	 #3

Sensient outperformed the S&P 500 with a 
three-year total return of 40% from April 2004 
to April 2007.
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